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Media and Mission
in a Globalized World

A Call to Action from the Lausanne Global
Consultation on Media and the Gospel

Brea, California, USA, 18-21 November 2013

I forlengelsen av den globale Lausanne-
kongressen i Cape Town i 2010, har den
internasjonale Lausannebevegelsen tatt
initiativ til en serie med globale konsulta-
sjoner om sentrale missiologiske temaer.
Grunnlag og utgangspunkt for denne se-
rien er den sdkalte Cape Town-erkleeringen.
Mens den forste konsultasjonen ble holdt
pa Jamaica hesten 2012 om skaperverk,
forvalterskap og misjon (‘Creation Care’),
var denne konsultasjonen om medier og
misjon i november 2013 den andre i rek-
ken. For mer informasjon, se http://
www.lausanne.org/en/about/news-relea-
ses/2174-global-consultation-on-gospel-
and-media.html. (Red.)

Introduction

The Lausanne Movement has identified
media engagement as a priority for the
global church. The media shapes every
part of human experience, in every part of
society, in every part of the world. There
is a need for appropriate ways of commu-
nicating key ideas, new perspectives, and
neglected stories. There is a need for fresh
ways of engaging people’s thinking and
imagination.

The Lausanne Global Consultation on
Media and the Gospel met from 18-21
November 2013 in Brea, California, USA,

to explore implications of the section
‘Truth and the globalized media’ in The
Cape Town Commitment (I11A4). The
consultation gathered media professio-
nals representing a variety of global are-
nas and contexts.

Major Needs Addressed

We echo the words of The Cape Town
Commitment: we love God’s world, we
love God’s word, and we love God’s mis-
sion. He is a God who communicates, and
his character shapes our media engage-
ment.

As professionals in the media, we
share the call to ‘bear witness to Jesus
Christ and all his teaching in every nation
— in every sphere of society, and in the
realm of ideas’ (The Cape Town Commit-
ment, Foreword). What we communicate,
and the way we communicate, are essen-
tial in our witness for Christ as we enga-
ge with truth and grace. So we met to ex-
plore our Christian callings in (1) media
analysis and education; (2) mainstream
media; and (3) specialist media ministries
and churches.

As recommended in The Cape Town
Commitment, we focused on three cruci-
al needs:
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1. Media Awareness

It is essential for Christians, as part of
discipleship, to evaluate their media usage
and messages within the media, and to
recognize underlying worldviews. We there-
fore want to encourage and equip people
to develop biblical discernment for perso-
nal, family, church, and educational con-
texts.

2. Media Presence

It is essential for Christians to be in main-
stream media as salt and light, whether in
news and commentary, creative and en-
tertainment media, or in public discourse.
We therefore want to encourage and
equip people for discipleship in these con-
texts, so that a Christian worldview is
affirmed as plausible.

3. Media Ministries

It is essential for churches and specialist
media ministries to communicate as enga-
gingly as possible in evangelism and church
planting, in Bible teaching and disciple-
making, and in integral mission. We the-
refore want to encourage and equip chur-
ches and specialist media ministries to
make effective use of all appropriate media
platforms, genres, and formats.

Working in partnership with churches
and with other Christians in public life —
whether locally, regionally, or globally —
we are committed to making the case for
the truth of Christ with professionalism,
integrity, and courage.

Our Call to Action

We have formed a task force, under the
leadership of the Senior Associate for Me-
dia Engagement, to address these three
major needs over the next three years. We
call on The Lausanne Movement, evange-
lical leaders, organizations, educational
institutions, and local churches in all

parts of the world, to engage with media
in an informed and intentional way, and
to develop the next generation of media
communicators. We call for:

Media Awareness

integrating media awareness into mis-
sion and discipleship strategies

researching into the developments and
implications of digital technology and
media messages

reflecting missiologically on digital
technology and media messages

creating resources for understanding
and evaluating media usage and media
messages (media literacy and analysis) as
part of both mission and discipleship

Media Presence

commending careers in mainstream
media as worthy callings

discipling, supporting, and networking
of Christians in mainstream media

encouraging and equipping Christian
leaders and apologists to be intentionally
present as salt and light in mainstream
media

encouraging and equipping of indivi-
dual Christians to be thoughtful and
intentional in their use of social media,
including content creation

Media Ministries

exploring innovative ways of commu-
nicating the gospel in the context of a
holistic biblical worldview, with a parti-
cular focus on unreached and unengaged
peoples

equipping of churches and individual
Christians to make best use of a variety of
media in mission and discipleship

creating media content to the highest
possible standards, both creatively and
technically

using technology, including social
media, in flexible and innovative ways
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encouraging of partnerships between
media ministries, educational institutions,
churches, and ministry networks.

Our Call to Prayer

In view of the above call to action, we
need to acknowledge our past failures,
and to pray for:

biblical discernment in our media
usage, and biblical insight into the media
messages we encounter

professionalism, integrity, and courage
for Christians in mainstream media

creativity, innovation, and a spirit of
partnership for specialist media mini-
stries, churches and individuals

a new generation of Christian media
communicators, in every part of the
world.
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1. Denne uttalelsen vil bli utdypet i to kommende publikasjoner av Lars Dahle i rollen som Lausanne Senior
Associate for Media Engagement: (1) artikkelen ”Media Engagement: A Global Missiological Task” i Lausanne
Global Analysis (LGA), januar 2014 (www.lausanne.org/analysis), samt (2) et nytt Lausanne Occasional Paper
(LOP, http://www.lausanne.org/en/documents/lops.html) med tittelen "The Gospel and Media as a Lausanne
Theme: Historical, Misssiological, and Strategic Perspectives.”
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